
EXPLAIN HOW FOCUSING ON THE CUSTOMER BY PROVIDING GOOD

CUSTOMER SERVICE IS ESSENTIAL TO RETAILING

D2 â€“ Access the impact of different sales techniques and customer service in a selected organization. BTEC Unit 29 -
P2 â€“ Explain the process of distributing goods through different channels from the manufacturer to the customer.
BTEC Unit 29 - Identify the competitive factors in.

Consider charging a premium for the most difficult customers; only if you can't help educate them to become
your best customers; and only if you think they can't get a lower price for the same level of service. Another
way is by helping them selecting the right product for them, by helping them understand which will cater best
for what they are purchasing that product for. Recognising the increasing trend for customers to have
relationships with retailers through multiple channels, the Customer Journey part of the model was enhanced
by the development of a supplementary online version. This was then widely tested with retailers, who agreed
it provided a very strong framework from which to deliver an excellent customer service experience. At the
end of the year or on a quarterly basis , review the total credits with your client - showing them how much
you've saved them. Alternatively if you are simply looking to develop a brief on gaining support in this area
please do use our guidance notes. With more restrictive planning guidance in the s, many of these formats and
characteristics have been sought in new developments and redevelopments in urban and brownfield locations.
In small companies this will tend to be driven by the owner. What is Good Customer Service? Urban locations
continue to create opportunities for smaller or specialised retailers. Search This Site Custom Search
Understanding why is customer service important is the first step in delivering exceptional service. Listed
below are some the topic areas you may wish to discuss in this section, This list is not meant to be prescriptive
and is by no means exhaustive: - the need to keep customers satisfied, how retailers use customer information
to provide good customer service the use of ICT in communication with customers how retailers manage their
relationships with customers How levels of service may differ between retailers of different sizes and scale.
Learners must be able to define the types of changes taking place in the industry, ie whether they are short
term or have longer-term implications. In these tough times, customers are more and more likely to reject bad
service when a competitor can offer the same products and price without the hassle. No matter if they are
young or old, by helping them to their car when they have quite an arm load of products, you are showing you
care. Customer Journey The customer journey is described through a variety of touch-points which will vary
from business to business. Learners should identify aspects of government policy concerning planning
guidance for new store locations, specifically the influence of Planning Policy Statements. Another form of
customer service is over the phone. Key findings In terms of the key findings from the research these can be
summarised as: customer service is a vitally important differentiator across the retail industry. In any walk of
life, people react to the kind of treatment they receive so if you treat customers badly or show a total disregard
for them, they are, at best, going to complain more and, at worst, will simply not bother to complain and take
their business elsewhere. One last form of customer service you should ensure happens is helping your
customers. If you don't have a customer relationship management CRM software program, then learn to use
your MS Outlook Calendar or other online agenda program for reminders, updates, etc. Staff, too, will be far
more motivated to work for a professional company which prides itself on excellent customer service as it will
give them a much deeper sense of job satisfaction knowing that they can come home from work each day
knowing that they have helped customers and have been able to resolve issues satisfactorily so that customers
will continue to shop with them. Understanding Why is customer service important? A coherent and
successful retail service model is the differentiating factor between a successful and unsuccessful business. An
example? They will explain what causes these types of change by differentiating the key factors in the macro
environment and the competitive environment. If your client is not satisfied, you haven't provided good
services. Food retailers source largely from the UK, have short lead times and can be very responsive to
customer demand.


