
HOW TO WIN PEOPLE

14 things you can do today to win friends and influence people.

Rule 4: Weakness is off-putting People can always smell weakness, particularly if you're shy or lacking in
confidence. Not only did you just get help with something, but the other party also likes you more than they
did before. It is much easier for a friend to help a friend than for a stranger to help a stranger. How to win
people to your way of thinking There are twelve subsections in this portion of the book. Letters That Produced
Miraculous Results[ edit ] This section was included in the original edition but omitted from the revised
edition. So how then do you deal with this dilemma? This attitude is the way I live my life and I always find it
works very well because it shows how sincere and trustworthy you are. Care about how you lead, why you
lead, and who you lead â€” and always be deliberate about it. Appreciation, though, is not simple flattery, it
must be sincere, meaningful and with love. Let the other person feel that the idea is his or hers. Even if we are
greatly upset, we must be friendly to influence people to our way of thinking. When we can combine our
desires with their wants, they become eager to work with us and we can mutually achieve our objectives.
Throw down a challenge. As such, this is one book that could definitely help us out and which every lawyer
should read. Help you to handle complaints, avoid arguments, keep your human contacts smooth and pleasant.
When there are no hidden agendas , it becomes much easier to coexist. Let the other person do a great deal of
the talking. Even a quick encounter with a stranger can impact them in positive ways if you make them feel
important. What does this tell us? Begin in a friendly way. People do not like to shoulder all the blame and
taking credit for mistakes helps to remove the sting from our critiques of others. The royal road to a person's
heart is to talk about the things he or she treasures most. If, on the other hand, you're grumpy or disinterested
â€” it will be obvious and you won't leave a very good first impression, so smile! When dealing with others,
especially prospective clients and staff, do all you can to figure out what it is that motivates them and their
choices. The truth must be made vivid, interesting, and dramatic. But it takes character and self-control to be
understanding and forgiving.


