
ADVERTISING STEREOTYPE ESSAY

Free Essay: After diving into result after result of internet searched for advertisements aimed specifically at or for older
people, I came to a stern.

Why Do brands use stereotypes in advertising? Teenagers are customers trying to work towards being
successful, feeling good about themselves, and being happy and satisfied. Common stereotypes include the
housewife, the single African American friend in a group of Caucasians, the white businessman, blonde hair
and blue-eyed girl, the suburban white family, etc. Common examples of stereotyping in marketing include
gender roles, racial stereotypes and stereotypes involving children. The effect also carries over into the actual
products sold to children. If this type of marketing philosophy worked well, then anyone with a great business
idea could make it simply by targeting. Gender stereotypes are among the most common in advertising. Mass
communication has made possible a kind of national peer pressure that erodes private and individual values
and standards. Although many corporations still try to capitalize on stereotypes, this line of thinking does not
work as effectively as the old "mom and pop country store" approach to business: getting to know your
customers as intimately as possible. I thought that maybe it was because they had never seen us before, but
then my opinion changed. When it came to the roles that men and women played in these ads, though, the
story is slightly different. Continue Reading. There sure are! This is not always the case, and many children's
products are educational or designed without any gender or racial bias. For example, do not assume that all
retirees are interested in gardening, all women are interested in buying shoes, or all men are sports-crazy. In
the specific housewife scenario for a vacuum cleaner, the stereotype risks alienating a large portion of a
modern audience because it implies that the role for women is in the house with the responsibilities of
cleaning and cooking. This is an extreme example, but racial stereotypes are abundant in advertising as
advertisers focus on targeting specific demographics. Gender roles in advertising can benefit from the same
type of bold stance movements on a brand level. But, who says a girl cannot be an engineer? More important
than how children are portrayed in advertising is the effect of stereotypes in advertising as seen through the
lens of a child. Gender roles in commercials are especially prominent. Stereotyping, by definition, is the
oversimplification of something that is more complex than it's portrayed. References 4. Are there data that
speak to this issue of stereotype presentation in advertising? In most cases, stereotypes apply to things or
people, and they are excessively common in advertising. A micro-climate exists in which brands can focus on
a really tight niche and audience. Indeed, some studies have shown that stereotypes presented in advertising
has the power to cause negative outcomes. The roles of women within the advertising agencies themselves
affect the way ads are developed, but at this time gender stereotypes remain prolific in advertising culture.
Word of mouth referrals , especially in the age of the Internet, should not be undervalued. A lot of research
over the years has taken a keen eye to those advertisements to see how they reinforce cultural stereotypes.
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