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Should you require a paper copy of any of the information on the website please contact us using the phone
number or email address opposite. For the coursework unit, students research films and other media associated
with their film genre of choice. In particular there is a focus on the following department areas: marketing,
production, human resources and finance and accounts. A2 For the coursework module, A Level media
students complete an investigation into media texts based on the key concepts of genre, narrative, and
representation. Different types of businesses that exist are studied and how different departments in businesses
work. Students also study representations of the police, and the ways in which the media represents locations.
GCSE Business Studies is a dynamic subject as the business environment is constantly changing and this is
what makes the subject so exciting to study. Students are then required to complete three tasks, called
investigations, in a controlled setting. For the second unit exam assessed , students analyze a variety of
contemporary texts from three different media industries. Year 10 Following a more sophisticated exploration
of the key concepts of the subject, media students in Year 10 produce two pieces of extended coursework. The
first piece focuses on the study of representation through the deconstruction of print and moving image
advertising texts. The school is a small academy for year old students. Click here to go the Media Studies
Website Year 9 Students are introduced to the key concepts of the subject: audience, representation, genre,
narrative, social contexts, media organisations and media language. We provide a safe and caring
environment, ensuring that our students flourish and achieve their full potential. Year 11 Students complete
their practical productions and prepare for the external assessment topic set by WJEC. Students will be given
information, from the exam board, on a given business situation, which will consist of written and numerical
data. Students investigate various convergent aspects of the topic across a number of platforms. In studying
GCSE Business Studies students learn how businesses of different sizes and ownership operate and make a
profit. They also study important social contexts and concepts of ideology and industry. At the end of Year 9,
students create a piece of extended coursework based on the study of narrative. Once the investigation is over,
students demonstrate their creative skills in the form of various production proposals. The second is an
analysis of the concept of genre through a number of moving image texts. The assessment will centre on the
topics of recruitment and training methods in business and is internally assessed and controlled. They study
texts from a wide range of print, moving image, and emedia platforms. The students also have an opportunity
to plan, script, shoot and edit their own short film, ready for exhibition. They also create a corresponding
media production, which is then evaluated. This process is then evaluated in an extended piece of textual
analysis. There are compulsory short answer questions and some questions which will require extended
writing to assess the quality of written communication. In the summer term, students work on the practical
production coursework. Recent topics have included the music industry, television drama, advertising and film
promotion. They then create their own film trailers, spending the spring term planning, scripting, filming, and
editing. For the magazine topic, students analyse three different products and how these are marketed. AS For
the exam-assessed unit, students deconstruct numerous media texts through micro- and macro-analysis.
Additionally, GCSE media students explore a wide range of media across various platforms, gaining
experience of different genres and industries. They focus on the key concepts of representation, audience,
institutions, genre, narrative, and media language.


