
SAMPLING METHOD USED FOR RESEARCH

It would normally be impractical to study a whole population, for example when doing a . This method of sampling is
often used by market researchers.

It gets rid of bias in the population and gives a fair chance to all members to be included in the sample. Ideally
the quotas chosen would proportionally represent the characteristics of the underlying population. For our test,
we use the standard error to measure precision. Convenience sampling Convenience sampling is perhaps the
easiest method of sampling, because participants are selected based on availability and willingness to take
part. In addition, we've described some variations on the basic methods e. Population parameter.
Non-Probability Sampling Methods Two of the main types of non-probability sampling methods are voluntary
samples and convenience samples. Population Parameter vs. The researcher first identifies the relevant
stratums and their actual representation in the population. Since the survey design is not rigid, it is easier to
pick respondents at random and have them take the survey or questionnaire. For example, an interviewer
might be told to go out and select 20 adult men, 20 adult women, 10 teenage girls and 10 teenage boys so that
they could interview them about their television viewing. It would normally be impractical to study a whole
population, for example when doing a questionnaire survey. Population members having the selected numbers
are included in the sample. The calculator computes survey precision, sample size requirements, costs, etc. Is
this an example of a simple random sample? Use of the Non-Probability Sampling Method There are multiple
uses of the non-probability sampling method. Probability sampling leads to higher quality data collection as
the population is appropriately represented by the sample. Probability samples. C Yes, because car buyers of
every brand were equally represented in the sample. Judgement sampling has the advantage of being time-and
cost-effective to perform whilst resulting in a range of responses particularly useful in qualitative research. It
is also called an Nth name selection technique.


